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TALENT DEVELOPEMENT/AUDIENCE DEVELOPEME

6 years to create a pro-dancer
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Creating an audience, diversifying
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7 AREAS OF INFLUENCE Sustainability
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Grants
SPONSORSHIP Tickets

FESTIVAL BOOKING .

EVENT BOOKINGS Spon.sorsh|p

MEDIA COVERAGE Booking
Tours



TALAWA MODEL- SYNERGY SUSTAINABLE ART

4 FACTORS, 7 AREAS OF INFLUENCE, AND 7 AREAS OF DEVELOPEMENT

INCOME
FESTIVALS

WORKSHOPS
CLASSES

ARTISTIC EDUTAINMENT
HIGH ART

SKOLERING PROFESJONALISERING

KURS/KLASSER

TALENT DEVELOPMENT

CHILDRENS CLASS
TWEENS

YOUNG ADULT
STUDENT
PRO/WORK

WORKSHOPS

7 areas of developement
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AUDIENCES

Age Under 16 % 16-24( 40 )% 25-64 % 65+ %
Ethnic Origin African %  Caribbean( 11])%  South Asian(_ 8 )% East Asian((15 )%
European| 40 |%
ped 40 3452




18% regnet seg som
stamgjester. Hele 43%
oppga a ha hatt sin fgrste
Opera opplevelse i
forbindelse med
forestillingen.

42% sa kunstnerisk
Afrikansk & Karibisk dans
for fgrste gang under

forestillingen.

12% oppga a ha gjestet
Operaen pa spesielle
arrangementer, herunder
kvinnedagen.

Av disse ville 76% komme
tilbake om det var liknende
arrangementer.

De som svarte klassifiserte
seg selv etter
utseendeopprinnelse.

32% ville komme tilbake pa
andre type arrangementer
ogsa.

31% oppga a ha gjestet
Operaen fgr pa ordinaere
forestillinger.



AUDIENCE MAGNET FORM

CONTACT INFO

NAME

TWITTER

FACEBO! YEAR BORN
INSTAGRAM COUNTRY OF BIRTH

SNAPCHAT CITIZENSHIP

EMAIL

INTERSECTIONAL IDENTITY

ADDITIONAL IDENTTTY MARKERS ADDITIONAL IDENTITY MARKERS OTHER IDENTITIES
.
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WHERE/HOW DID YOU LEARN ABOUT OUR PERFORMANCES
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HVORDAN BALANSERE

Veer tydelig pa hvorfor du spgr!

Veer klar pa at det er for a:
* Inkludere

* Bli bedre

* Naut

* RELEVANS

* KOMMUNIKASIJON

* Gi pavirkning

* Respektere

Tydeliggjor at du vet det er mangler
i det ndvaerende tilbudet.




